
CA
SE

 ST
UD

Y

Interested in working with us?  
Please contact Jessica Schmidt, EVP, at 561.276.7701 (ext. 221) or jschmidt@bpdadvertising.com

Challenge 
Communicate our brand 
purpose to the community 
in a way that resonates 
with our audience

Insight
When people see that we 
share their values, they’ll 
bond with us

The core values Florida Hospital embodies drive the organization to take 
care of the sick, of course, but also to maintain overall wellness and a healthy 
lifestyle among patients and non-patients alike.  

Florida Hospital tasked BPD to communicate this purpose to the market and, 
in the process, position the brand as an indispensable community asset.

People don’t buy WHAT you do. They buy WHY you do it. Loyalty is created 
by developing an emotional bond beyond rationality. 

The Strategy
Demonstrate our 
shared values 
without talking about 
ourselves

About the Client Florida Hospital is one of the country’s largest not-for-profit healthcare 
providers, treating more patients than any other hospital in the US. The 
organization, whose mission is To Extend the Healing Ministry of Christ, 
has grown year over year while staying true to its holistic health care 
approach – stressing the importance of caring for the whole person in 
mind, body and spirit.

“You can’t just ask the customers what they want and try to give that to them. 
By the time you get it built, they will want something new.” – Steve Jobs

1. Enhance Value: Broaden the meaning of a hospital, its role in the
community and Florida Hospital’s value proposition.

2. Ignite Brand Passion: Create overwhelming brand loyalty and
advocacy in the markets we serve as well as a culture of brand
ownership throughout the organization.

3. Stop Talking About Ourselves: Instead of “telling”, let’s initiate a
conversation with the key affinity groups about our shared values.

Repositioning Campaign “Life Is Amazing”

The skill to heal. The spirit to care.®



We developed “Life Is Amazing” campaign – an integrated campaign that inspires 
the celebration of life, featuring stories of people who share Florida Hospital’s values 
and whose lives inspire us all to live life to the fullest. Throughout the campaign we 
tell tales of faith, charity, perseverance, selflessness, compassion, empathy, joy and 
hope. We strategically—yet not overtly—weave the Florida Hospital brand pillars 
of Fighting for Life, Enriching Life and Celebrating Life into the conversation. And, 
at the end of the day, viewers, readers and Web surfers, are inspired to be better 
people…in mind, body and spirit.

This campaign is connecting to our community members in a new and exciting way for us – they are 
seeing us not only as their ally in healing but as champions of health who also share their values.”

“The message of encouraging everyone to seek out ways to appreciate the individuals in their lives, 
as well as celebrating life’s big and small moments, is really resonating with our market in ways we 
didn’t expect but are so rewarding. People are finding pieces they can personally relate to; they see 
themselves or someone they love or admire in our campaign. Meanwhile, our service line volumes 
have grown on the back end.”

“

—M-K Schlegel,
     Florida Hospital Executive Director of Brand and Digital Marketing

The Approach
Honor individuals who 
inspire us and make 
life amazing

Results
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OUTDOOR



CA
SE

 ST
UD

Y

Interested in working with us?  
Please contact Jessica Schmidt, EVP, at 561.276.7701 (ext. 221) or jschmidt@bpdadvertising.com

TV SPOTS

LIFE IS AMAZING

FIREFIGHTER - LIFE IS AMAZING

MOM - LIFE IS AMAZING




